
Phil did a great job first time! He has a good understanding of 
our tone and was able to deliver an interesting read. I Would 
definitely recommend.

Alex Stretton
Director, elementsproperty.co.uk“

Case Study:
How Elements Property 

increased search traffic by 30%, 
broke into the top 5 Google 
rankings and improved their 

service delivery time with 
SEO content



THE COMPANY
Elements Property provides 
photography, CAD design and 
graphic design services to 
the UK property industry

INDUSTRY
Property & Estate Agency 
Services

LOCATION
Nottingham, UK

5+
Years of operations

THE CHALLENGE

USP
Founded by Alex Stretton in 2013, Elements Property 
provides EPC certificates, CAD floorplans, video tours and 
image enhancement services – a simple, affordable solution 
to help agents make their existing photos stand out from the 
crowd, instead of paying for a photographer. 

Educating clients
Alex’s team was struggling to fix poor quality photos in a 
profitable time frame. He wanted to use his photography 
experience to educate clients on how to take better photos to 
start with. He started a blog but as a business owner, he 
didn’t have the time to write detailed articles and tutorials 
himself. 

Lead generation
Alex had a mailing list of clients to direct towards the articles, 
but he didn’t know how to optimise the blogs to create new 
sales leads. He was paying an SEO expert to optimise his 
website, but Alex wasn’t happy with their attempts at writing 
the blog series.

Alex needed a copywriter who could use the SEO research he 
already had to ghostwrite content that improved his rankings. 
He also needed someone who could explain the technical 
stuff simply, without losing the unique tone of voice he had 
already started. That’s when he found me.

The “Trial Run”
Alex posted on LinkedIn looking for a freelance copywriter, 
requesting tenders. Once Alex saw my portfolio, he invited 
me to produce a paid test article. 

Alex was happy to continue, and the contract was drawn up 
and signed that day. 

Phil turned around the first one in a day. I was impressed 
by how much research he’d done to understand the topic. 

I even learned a few things myself!
“



THE SOLUTION

Blog campaign
I worked with Alex to plan a blog campaign covering all his products and 
services, explaining how to produce visual elements for estate agent listings 
while upselling Elements Property professional services. I aimed to provide 
added value to existing clients and brand authority to convert casual visitors into 
marketing-influenced sales leads. 

Organic SEO growth
Alex’s SEO consultant provided extensive research for each article. I used a 
combination of short-tail and long-tail keywords distributed throughout the body 
of each blog, titles and h1/h2 headers. As always, I focused on writing natural, 
engaging copy and checked density afterwards to ensure the copy flowed.

Sales: Converting DIYers into buyers
The goal for the blog campaign was to educate clients on best practices before 
submitting photographs and floorplan sketches for enhancement, but also to 
persuade them to hire Elements Property to produce graphics and imagery for 
their property listings from scratch, instead. 

Becoming Alex Stretton
Alex had already imprinted his own personality onto the Elements Property 
brand. He had established a strong tone of voice which was relaxed and informal, 
yet conveyed his expertise and industry authority. Alex had already done 
extensive research and the feedback was positive, so there was no need to 
segment his audience or test the tone.

I studied Element Property’s existing content and spoke at length with Alex over 
email, IM, and phone to get a good feeling of his personality and voice. Based 
on his feedback from the trial copy, I submitted a few more excerpts and further 
adjusted the tone from his edits

I Skyped Phil and added him to our Slack marketing group. In a couple 
of rounds of edits, he was writing just like I would. When he finished I 

only needed to add a few expressions or phrases, and it was me.
“



THE RESULTS

SEO boost
The new content has contributed to the ongoing SEO strategy to increase search 
engine rankings. Elements Property wasn’t even ranked on Google’s first page 
beforehand. It’s currently at #4 and outperforming some competitors named in 
Alex’s research.

Increased traffic, leads and sales
Elements Property reports just under a 30% growth in organic traffic to the site. 
With improved CTAs across the entire website, this has led to more sales leads 
and a slight increase in new clients towards the end of 2017. 

The new content is doing exactly what I hoped. We’re starting to see 
improvements in click-through rates and social engagement, too

“

Bringing Phil in to handle the blogging has freed up a lot of my time to 
focus on other things. The writing is miles better than I could manage 

anyway, even if I had all the time in the world to do it
“

Organic search traffic increase of 30%

Google rankings increased from double figures 
to top 5

ELEMENTS PROPERTY CASE 
STUDY: KEY FACTS

Existing client image submissions improved 
in quality: edits and enhancements are turned 
around quicker. Elements are able to bill clients 
sooner 




